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Inside this issue: 

The launch of the Youth Entrepreneur-

ship Program in September 2009 

marked the beginning of a busy year for 

all concerned. Students from the Centre 

for business Advancement and Research 

(CBAR), and the Intellectual Property  

Legal Information Network (IPLIN) have 

been working all this semester with local 

youth entrepreneurs, providing them with 

valuable information and analysis. 

 

The specific focus for the 2009-2010  

academic year is on assisting several 

young entrepreneurs in their business 

endeavours.  The program has been very 

successful thus far, and the students and 

entrepreneurs alike are benefiting greatly 

from the work being done. Relevant busi-

ness and legal recommendations by the 

students, will be delivered to their respec-

tive clients by the end of the school year, 

but it is already clear that the learning 

experience has been invaluable, both for 

the students and the entrepreneurs.  

The Youth Entrepreneurship Program is made    

possible through the generous funding of the    

following : 

CONGRATULATIONS to the Odette 

School of  Business SIFE (Students in 

Free Enterprise) Team which        

competed in the Regional            

Competition, held in Toronto this 

month. The Odette SIFE team won 

first place in the category of 

„Entrepreneurship‟, competing 

among seventeen universities.      

They will go on to the National     

Competition in Calgary in May. 

Local entrepreneurs and lawyers are also 

assisting in the process by volunteering their 

services as mentors to the novice  

entrepreneurs. The students are gaining 

valuable experience in their respective 

fields, as well as learning to appreciate all of 

the legal and business-related challenges 

associated with starting a new business.  

The integration of the CBAR and IPLIN      

programs has been a success thus far and 

everyone involved is excited to further     

pursue this collaboration. 

WORKSHOP OFFERED TO STUDENTS 
By Jennifer Laba, MBA Candidate 

 

Roger Bryan, associate partner at KPMG,   

recently presented a workshop on      

professionalism and client development 

to CBAR-IPLIN students at the office of 

KPMG. Mr. Bryan outlined the importance 

of building positive client relationships 

and led discussions which helped the 

students understand the steps to devel-

oping these relationships. They also 

gained insight into business valuations 

and possible career paths in business 

consulting. The students were grateful to 

receive this valuable information from a 

professional in the consulting industry. 



Windsor-Essex‟s first DRAGON‟S DEN technology competition, hosted by 

Softech Alliance, was one of the biggest networking events in Windsor,   

offered for entrepreneurs and small businesses. CBAR Alum Yvonne Pilon, 

Director of Programs & Communications at Softech Alliance, organized the 

event to provide an opportunity for entrepreneurs, small businesses and  

students to network with venture capitalists, angel investors, financial  

consultants, government bodies, insurance providers, lawyers, technological 

business leaders, as well as to provide the connections and tools needed to launch and 

grow their ideas and companies. 

 

The biographical success story of Arlene Dickinson, one of Canada‟s most  

renowned independent marketing communications entrepreneurs, as well as popular cast 

member of CBC‟s Dragon’s Den, was inspiring. Business secrets shared by industry giant 

Google; the panel discussion by local experts; and the memorable speech by keynote 

speaker Honourable MPP Sandra Pupatello, were key aspects of the event. 

Windsor-Essex‟ mini Dragon‟s Dean technology competition held near the end of the day 

was quite exciting and educational. It was a learning experience for us CBAR students; one 

which will help to enhance the services skills which we  provide to our clients. 

INTERNATIONAL EXCHANGE STUDENT   

ENJOYING THE UNIVERSITY OF WINDSOR 

CBAR Students Network at DRAGON‟S DEN 

   By Rashenka De Silva, CBAR Student 

Where Are They Now 

CBAR alum Adam      

Folliott is a partner in 

Drunkin’ Burrito 

Restaurant in 

Windsor, and         

Eco-Venient, a new   

business which 

makes going green 

convenient for homes 

and business. 

CBAR Alum Kaitlyn 

Metz is a Human 

Resources Generalist 

at Tepperman’s 

Furniture &  

Appliances in 

Windsor. 

CBAR Alum Jerry Phan 

is Business 

Development Advisor 

at Global Business 

Centre, a division of 

the New Canadian 

Centre of Excellence, 

in Windsor 

CBAR Alum 

Gianfranco Scipione 

is articling with 

Riches, McKenzie & 

Herbert LLP in 

Toronto 

IPLIN Alum Mark 

Gertner is articling at 

Ricketts Harris LLP in 

Toronto 
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My name is Sarah Castaldi. I‟m a German exchange student in my  third year of  Business 

and Economic Science at the University of Hohenheim. I was lucky to participate in a  

one-year exchange program with the University of Windsor which finally brought me to this 

lovely city in September 2009. I chose Windsor because I was very impressed by, and   

interested in, its business program. Before I made this important decision, I compared 

several universities all over Ontario, but few of them were as organized and structured as 

this one, and most of them did not have exchange programs. 

 

I like Windsor and I have learned to appreciate this city very much. Windsor is not as busy 

and crowded as other big cities in Canada; it is a nice, quiet place to relax, but ideal for 

travel due to its location. 

 

Everybody at CBAR is very kind and friendly. For me it is not school, it is a little “come   

together” every Friday. Although we have to work very hard on our projects, it is still fun 

and provides a balance to the tenacious day-to-day-school life. Instead of studying for   

exams we are dealing with actual clients, working on business and marketing plans, etc. 

This gives us a clear idea of the actual business, provides us with work experience, and, 

additionally, strengthens our entrepreneurial thinking. 

 

In May 2010 I have to say good-bye to Windsor and its brilliant  

business school. Right now I am applying worldwide for an internship 

which I‟d like to do after my exchange experience here. I am  

absolutely sure that my participation in CBAR will help me to find a 

good internship.  

 

By November at the latest I will be back in Germany catching up on 

my studies and finishing my Bachelor of Science degree. 

“I have to say good-bye 

to Windsor and its    

brilliant business 

school.”      

     Sarah Castaldi 
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CBAR Alum Champions West-End Community 

DINNER WITH THE    

ENTREPRENEUR 
 

CBAR/IPLIN has been 

very fortunate to have 

the continued support of 

United Communities 

Credit Union and Jim 

Marsh, in the funding of 

the Dinner With the  

Entrepreneur Program. 

This program offers our  

students the chance to 

chat informally with local  

business leaders and 

gain insight into the world 

of the entrepreneur 

through the benefit of 

their experience.  

 

We extend our gratitude 

to our honoured  

entrepreneur dinner 

guests during the Winter 

2010 semester:  

PETER SAVONI, partner 

with Mancini and Part-

ners, LLP; JOHN FANCSY, 

owner of Viewpointe  

Estate Winery; and 

KLAUS DOHRING, owner 

of Green Sun Rising Inc. 

Our West-End is a grass-

roots group, comprised of 

local citizens and students, 

begun by CBAR alum Fabio 

Costante several months 

ago. The focus of the group 

is to mobilize and bring 

people from Windsor‟s west-

end together to share ideas 

and thoughts about the 

issues and opportunities 

they face. Such issues range 

from local peculiarities like 

the boarded-up homes on Indian Rd. and  

Edison St., to more general concerns such as 

attracting investment and development to the 

area.  

Fabio hopes the initiative will engage local   

citizens and unite the west-end which he     

considers to be currently divided into four      

quadrants: Sandwich Towne; the University of 

Windsor and its surrounding neighbourhoods; 

the neighbourhoods south of college and east 

of Huron Church; and the neighbourhoods west 

of Huron Church and south of College. Efforts to 

engage local west-enders include going door to 

door, partnering with groups and organizations 
in the area, and the establishment of a blog. 

There are great things happening in all of the 

west-end neighbourhoods, and there are also 

challenges, some unique to a certain 

neighbourhood, and some reflected in all of 

the areas.  The group aims to bring the four 

quadrants together and work as one 

west-end, giving the area a stronger voice at 

city hall thus increasing its ability to confront 

its challenges and opportunities. Currently, 

the group is in the process of working to  

amalgamate existing neighbourhood watch 

teams, forming a coordinated effort of an 

entire west-end neighbourhood watch  

committee.  

 

Fabio‟s affection for the Windsor‟s west end 

goes back a long time;  he has lived in the 

area for most of his life. “The area is special 

to me,” he says, “and I‟ve realized that if we 

seek to change it then someone needs to 

stand up. This is what I intend to do”.  

 

Fabio is currently studying Law at Wayne 

State University.  

 

Please visit http://ourwestend.blogspot.com/ 

for more information or to leave your         

comments about the west-end. 

Fabio Costante 

Strengthening your Personal & Professional Resilience  
by Karen Behune Plunkett, Entrepreneur in Residence 

 “If you think you can or think you can‟t, you are right.” ... Henry Ford. 

I love this quote! Fundamentally you are the “owner” of how you react,  

embrace or recoil from any situation that life presents to you. Mr. Ford  

spearheaded a new era, industry and lifestyle and, despite many obstacles, 

which included bankruptcies, possessed the resilience and determination 

to succeed. How, you ask? Or is it why?  

 

Decisions are made every day that will impact you personally and            

financially, but they are the decision for the moment and you must                      

recognize that future success is not based on the successes or the failures 

of the past. The key to success is finishing stronger than when you started. 

Every chapter of this ride is an important element of this journey. It is an incredible opportunity 

to bring the riches of relationships, wisdom and passion that will ensure a very meaningful life.  

 

By engaging these principals, you are arming yourself with the tools that allow you to see the 

“opportunity” in the midst of challenge and chaos, perceived or real. It is okay to take a few 

steps backward—to really aim for the dream. The key is to value the steps along the way and 

learn from each. Think of yourself as the “entrepreneur” of you, first. Discover your passion 

and make sure it is relevant. Possess a process for continuous improvement; that truly helps 

create opportunities. Take pride and ownership in everything you do and do so respectfully.  

Big steps, little steps, triumphs and set-backs — they are all pieces of your life.  

Life doesn‟t fall straight. It‟s like water; it‟ll find a way, so you‟ll have to be adaptable to that. 

“Think of 

yourself as 

the  

entrepreneur 

of you, 

 first.” 

 
Karen Behune  

Plunkett 



BOOK REVIEW 

BrandSense: Sensory secrets behind the stuff we buy 

by Martin Lindstrom 

  Reviewed By Patrick Ouellette, CBAR Student 

“The use of 

other sensory 

stimulation is 

the only way to 

„Smash the 

Brand‟” 

 

Martin Lindstrom 
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Patrick Ouellette 

 

Martin Lindstrom has a unique perspective on marketing issues. His most recent work, 

BrandSense, continues to showcase his dynamic marketing mind. In it, Lindstrom hypothesizes 

that brands should move beyond simply addressing our most obvious senses—the eyes and 

ears—and should look instead to touch, smell and even taste. When applied successfully, he 

claims, this approach exponentially duplicates the effectiveness of advertisements. Lindstrom 

points out that some firms are already encompassing several senses to sell their brand, but he 

advocates for more use of this technique. He defends his opinion with multiple examples of its 

effectiveness and argues that the use of other sensory stimulation is the only way to “smash the 

brand”. 

Lindstrom outlines multiple examples of firms already smashing the brand. He describes 

Coke‟s distinctive glass bottle and points out that it is immediately indicative of the brand. He 

also uses Abercrombie and Fitch as an example of a firm that has engrained a distinct smell 

within all of their products. He considers Nokia an example he revisits throughout the book, as a 

brand unifying their brand with, not only a sound, but also a product feel. Nokia‟s universal ring-

tone has helped gain an impressive 40% global market share in the cell phone industry. Users 

identify the phone solely by that tone and, in Lindstrom‟s opinion, this has aided in creating     

substantial brand loyalty. 

While some firms are ahead of the curve, others have failed to realize corporate-wide 

sensory integration. Colgate, for instance, is the only toothpaste manufacturer with a patented 

taste. Unfortunately, they haven‟t expanded this across product lines; something the author    

considers a missed opportunity to smash the brand. The concept of „”smashing the brand”      

indicates an ability to “smash the brand into multiple pieces”; each piece being independent, yet 

still inter-dependent on the overall brand. Ultimately, Lindstrom suggest, a brand should use   

independent sensory components to create synergies within a brand, all in the hopes of differen-

tiating it from its rivals. He identifies the following components of a brand as “smashable”:      

picture; colour; shape; name; language; icon; sound; navigation; behavior; service; tradition; and 

rituals. 

Lindstrom summarizes his work by claiming “Project BrandSense confirms that the more 

positive the synergy that‟s established between our senses, the stronger the connection made 

between sender and receiver”. This statement concludes the book‟s vision.  Critical evaluation 

seems to suggest that Lindstrom‟s suggestions are easier said than done. 
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FROM THE IPLIN CORNER 

Protect Your Valuable Confidential Business Information 

     By Michael Unea, MBA,  J.D. Candidate 2011 

Michael Unea  

 

You have spent years nurturing your clients—you know their buying preferences, the maximum 

price they will pay for your product, and the optimal time to contact them.  This client informa-

tion gives you an advantage over your competitors and you work hard to keep this information 

confidential.  Did you know that the law will protect this valuable confidential business           

information from disclosure or use by others? 

 

Information must contain certain elements to be considered confidential.  First, it must not be 

public information (for example, once an invention is patented, it is considered public informa-

tion).  With the widespread use of the internet today, you should be careful about what informa-

tion you post on your website, or what is posted by others over the internet regarding your     

confidential information. Information posted on the internet is generally considered to be public 

and should your confidential information find its way online it could lose its secrecy and,     

therefore, not be protected. Second, it is important to note that trivial/obvious information will 

not be held to be confidential. The content must be identifiable and have some commercial at-

tractiveness. In contrast, an  ingenious, innovative, novel, and/or unique idea will generally be 

afforded a higher standard of protection. Examples of confidential business information that the 

courts have protected include customer preference information, recipes, and manufacturing 

design and processes. 

 

Information does not have to be an absolute secret in order for the courts to protect it but you 

must be able to show that it is relatively secret, and that you have taken steps to guard its    

secrecy.  For example, employees dealing with this information must be aware that it is         

confidential and treat it as such.  It is important to disclose such information to employees only 

on a need to know basis. Another method is the use of Non-Disclosure Agreements. Do not    

allow visitors to your plant to tour sensitive areas without having them first sign Non-Disclosure        

agreements. 

 

There will undoubtedly be circumstances where you have to disclose your confidential informa-

tion to others. You must be wary of how you communicate your confidential information to other 

people and maintain its secrecy.  The communication must be in a circumstance which imports 

an obligation of confidence.  An obligation of confidence may arise between two contracting 

parties. Most commonly, in a contract of employment, the law will oblige an employee not to 

disclose the employer‟s confidential information during the course of employment.  Upon     

leaving employment, the employee may not take physical copies of confidential information. 

However, that ex-employee may be able to use information that is considered know-how 

(information that has become part of his/her trade that has not been generated through the 

employer‟s capital). In order to stop a former employee from using your „know-how‟, it is best to 

insert a non-compete/restrictive covenant into the employment contract as long as the        

covenant is reasonable in duration and geographic space. 

 

Contractual relationships may also occur with an independent contractor, a joint venture,     

partnership, and a licensee relationship.  In these latter examples, it is important to draft a clear 

contract with non-competition and non-disclosure covenants that spell out precisely what can 

and cannot be done with your confidential information. It should also include what should     

happen after your contractual relationships comes to an end. 

An obligation may rise in situations without a contract. In general, a person who receives confi-

dential information will not be permitted to take advantage of it. If both parties knew, or ought 

to have known, that the information was disclosed in confidence, it will be deemed as so. 

 

Overall, the law of Ontario will protect your valuable commercial secrets from unauthorized use 

or disclosure as long as the information is truly „confidential information‟, the person you have 

disclosed the information to has received it in confidence, and has used the confidential       

information to his or her commercial advantage. 

 

If you have  

concerns about  

protecting your 

valuable  

commercial  

information, 

please speak to 

your lawyer. 

 

The following 

websites offer a 

broad overview 

for the law of 

confidential   

information:  

 

www.wipo.int/

sme/en/

documents/

disclosing_inf.htm 

 

www.ipfrontline.c

om/depts/

article.asp?

id=19504 



 

We encourage alumni and clients to send us  

comments and suggestions, regarding our Newsletter,  or  

just drop us a line and let us know what you‟re doing now.  

 

We would also like to hear from other readers. If you would like 

to become involved in our programs, whether as a client or as 

a mentor, please contact Jeanne Deslippe at  

jdeslip@uwindsor.ca, or at the phone number on the left. 

 

We will notify  you of upcoming events and future  

programs on our website at www.cbar-iplin.ca, and in future 

newsletters. 

360 Sunset Ave. 

Windsor, ON 

N9B 3P4 
 

 

CBAR/IPLIN 

CBAR-IPLIN  Winter 2010  Semester 

Phone: (519) 253-3000 

 Ext. 4627 

 

Fax:   (519) 971-3684 

 

Email: jdeslip@uwindsor.ca 

For More Information on 

our programs, please go 

to: 

 

www.cbarwindsor.com 

 

www.cbar-iplin.ca 

 

www.uwindsor.ca/iplin 

 

www.uwindsor.ca/Odette 

 

We extend our congratulations and appreciation to the following students who 

completed the CBAR and IPLIN courses in the Winter 2010 Semester: 

CBAR: 

 

Sarah Castaldi 

Rashenka De Silva 

Anirudh Dobariya 

Kimberly  Forrest 

Alex George 

Navi Grewal 

Zhanna Khan 

Mario Knauth 

Tyler Mckinley 

Mandip Mistry 

Patrick Ouellette 

Kyle Regnier 

Brandon Spegel 

Gerrit Steveling 

Aaron Mailloux, Teaching Assistant 

IPLIN: 
 

Robert Andreacchi 

Alexis Barr 

Justin Dela Pena 

Shawn Goldmintz 

Reshma Kishnani 

Teri Liu 

Ellen Phan 

Francesco Santaguida 

Lana Sgambelluri 

Cindy Vergara 
 

During the Winter Semester, CBAR-IPLIN has been fortunate to have the  

assistance of  three Project Managers, namely Michael Unea (J.D. Candidate), 

Lama Sabbagh (J.D. Candidate), and Jennifer Laba (MBA Candidate).  We thank 

these three for their contribution to our success and wish Michael all the best as 

he continues to work  toward his Law degree. Lama and Jennifer will continue to 

work with CBAR-IPLIN during the Summer 2010 Semester. 


